
LESLIE THOMASON & LYSSA BACON



Agenda
USER CONFERENCE

1. OPERATIONS OVERVIEW

2. BEST PRACTICES

3. PLATFORM UTILIZATION

4. HOW WE GATHER CLIENT FEEDBACK

5. Q&A



Operations Overview
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Payment Delivery
Timeframes:

• Card – Attempted within 3 Business Days

• Outstanding Follow Up – Starts After 7 Days

• ACH – Posted next business day

• No Follow Up Required

• Check – Mailed the Next Business Day  
(5-7 Business Day for Delivery
• Outstanding Follow Up – After 28 days

Enrollment Process for Non-Network Vendors

• Payment method enrollment occurs when we have an active payment
• Ask if they accept Card for payment
• If Card not accepted, enroll for ACH (direct deposit)
• Default to Check vendor if Card and ACH not accepted

Outstanding Payment Follow Up

• Follow up for card and check payments made to business vendors
• No follow up on payments made to individuals
• 7-10 business days to stop and refund a payment

*Do not send vendor banking information*
Please allow our enrollment team to follow security protocol.

What Happens After You Submit a Batch?



Best Practices:
Vendor Account Information
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How Account Information Impacts Payment Processing

With vendor required account Information:

• Ensures the vendor can accurately apply payment to correct account
• Reduce and/or eliminate misapplied payments and account 

reconciliation issues between multiple accounts
• Reduces settlement time - Providing all the necessary information 

required to pay can reduce the time spent to complete a single payment 
• Allows for one-touch payments
• Reduces the number of invoice requests 
• Eliminates the delays caused by requesting missing or additional 

required information
• Allows us to maximize card payments and increase rewards

Without vendor required information:

• Payment misapplication
• Delayed payment processing
• Late payment fees
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Common Account Information Required 

• Full Account Number

• Full Invoice Number

• Customer Number

• Order Number

• Client ID

• Billing Zip Code

• Accurate Amount
*Specific required information varies by vendor*
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Vendor Details

Fields that Clients can Update:
• Payee Address
• Internal Vendor ID
• Account Number

Fields Support can Update for You:
• Vendor Name
• Vendor Contact Information

Account Number(s):
• Multiple – Keyed into Description Field when 

Entering Invoices in ERP
• Single – Saved in Paymerang Vendor Record
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Payment Details
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Utilizing Payment
Automation Features



Global Search Bar

Search Criteria Examples:

• Vendor Name

• Vendor ID (Internal ID or Paymerang ID)

• Payment ID (Internal or Paymerang ID)

• Payment Amount

• Invoice Number

• Payor Name (if applicable)

*Global Search will populate and display all 
results. Results are ordered by result type: 
Vendors, Payments, and Batches. Click on 
the result card to view the details.
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Payment Status Report

• Select date range of 30 – 90 days to locate payments at 
risk of going stale

• “Issued” can be assumed “outstanding”

• Results based on date the payment status changed

Report Results
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Attaching Documents to Payments
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To attach a .pdf document to a check payment (typically a copy of the invoice or any supporting documentation you wish to have 
sent with the check):
• Click on the down caret next to the Payment ID, this will reveal the details of the payment
• Click on MANAGE REMITTANCE DOCUMENTS
• This opens the “Manage Remittance Documents” window where you can add, edit, or remove attachments to this payment.
Once a file has been attached to a payment, you can view the upload date and file name
You also have the option to Remove the file, View & Download it or Add another document



Analytics Dashboard
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Additional data points included:

• Dollars Processed

• Payments Processed

• Percentage of Electronic Payments

• Vendors Paid by State

• Card Dollars Settled

• Average Days to Fund

• Trees Saved

• AP Hours Saved

• AP Dollars Saved



How does Paymerang
gather feedback? 



customer feedback



implementing customer feedback





The Fundamentals of 
Fraud Prevention 

a fraud prevention training webinar







a matter of when, not if

Source: 2021 AFP Payments Fraud and Control Survey Report

58% - Accounts Payable

15% - Treasury

7% - CEO, COO, CFO or other C-Suite Executive

5% - Procurement/Sourcing

5% - Human Resources/Payroll Dept.

5% Accounts Receivable

5% - Other

Departments Most Vulnerable to
Being Targeted by BEC Fraud
(Percentage Distribution of Organizations)



payment methods impacted by fraud

Source: 2022 AFP Payments Fraud and Control Survey Report

66% Checks66%

37% ACH Debits34%

2021          2020

Payment Methods 
Subject to Attempted 
or Actual Fraud
(Percent of Organizations) 

3% 3% ACH Credits



virtual cards are a safe option



protect yourself from check fraud

• Chips Away at Corporate Profitability

• Jeopardizes Your Reputation

• Consumes Staff Time With Remediation

• Puts Your Business’ Viability At Risk



fraud in the news



learning objectives



key threats of fraud

VICTIMS SPEED OF ATTACKORGANIZATION COMPLEXITY



three types of fraud

BUSINESS EMAIL 
COMPROMISE

VENDOR 
IMPERSONATION

PHISHING



What is Business 
Email Compromise?

Scam artists use emails to dupe 
accounting departments into transferring 
funds to illegitimate accounts.

Fraudsters spoof URLs and send emails 
pretending to be vendors or company 
senior management requesting either a 
change in bank account information or a 
transfer of funds to a fraudulent account. 



BEC statistics
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What is Vendor 
Impersonation?

Fraudsters send fake emails to 
companies asking for payment





sign of a fraudster
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What is Phishing?

Fraudsters send a fake message 
designed to trick a victim into 
revealing sensitive information 
so the attacker can expose the 
victim’s device to malicious 
software, get their credit card 
information and passwords. 
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practical steps



Product



MEREDITH BUNKER
VP, PRODUCT & MARKETING



PRODUCT TEAM ERYN EDDY
Product Manager

ALI SIDDIQUI
Product Owner

ANNA JUNG
Product Owner

JESS DAVIS
Product Manager



WHAT’S NEW

PA
payment
automation

• Dollars processed
• Payments processed
• Top vendors paid
• Percentage of e-payments
• Average days to settle
• AP hours dollars saved
• AP dollars saved
• Time from upload to process
• Vendor map
• Trees saved



WHAT’S NEW

PA
payment
automation

• Automated onboarding

• Option for full self-service or 
guided experience



WHAT’S NEW

RA
receivables
automation

• Self-service access to 
payment details

• Enhanced fraud protection

• Aggregated payments



WHAT’S NEXT?



WHAT’S NEXT

IA
invoice
automation

• Launching June 5

• Full re-platform and new 

look and feel

• Invoice history

• and…

invoices



WHAT’S NEXT

PO
purchase 
order

Create purchase orders

Route for approval

Match to invoices

Post to general ledger



WHAT’S NEXT

IA
invoice
automation

• Invoice automation for 

Microsoft Dynamics

• KwikPayables

• SimplyAP



WHAT’S NEXT

PA
payment
automation

• Self-service user and account 
administration and 
management tools

Administration + Management

USERS FUNDING ACCOUNT



WHAT’S NEXT

RA
receivables
automation

• Card processing and 
merchant services

• Aggregated remittance

• Notification service

School Name



WHAT’S NEW

BP
BizPay

• Updated card processing 
service

• Enhanced KYC for better 
fraud protection and 
regulatory compliance




